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2 2nd  Annua l  Kentucky  Cra fted :  The  Marke t

K e n t u c k y  C r a f t e d :  T h e  M a r k e t ,  h e l d  F e b r u a r y  2 6 - 2 9  a t  t h e  K e n t u c k y
F a i r  a n d  E x p o s i t i o n  C e n t e r,  f e a t u r e d  3 0 0  e x h i b i t o r s  o f  c r a f t ,  2 - D  a r t ,  f o o d ,
b o o k s  a n d  r e c o r d e d  m u s i c .  H i g h e r  a d m i s s i o n  p r i c e s  r e s u l t e d  i n  g a t e
i n c o m e  s l i g h t l y  m o r e  t h a n  2 0 0 3 o n  p u b l i c  d a y s ,  a n d  t o t a l  n u m b e r  o f
w h o l e s a l e  b u y e r s  a t t e n d i n g  t h e  M a r k e t  s h o w e d  a n  i n c r e a s e  o f  3 %  o v e r
l as t  yea r.

B a s e d  o n  i n i t i a l  r e p o r t s  f r o m  e x h i b i t o r s ,  t h e  a u d i e n c e  a t t e n d i n g
w a s  i n  a  p o s i t i v e  b u y i n g  m o d e ,  a n d  s a l e s  a r e  p r o j e c t e d  t o  b e  c o m p a r a b l e
t o  2 0 0 3 .  K e n t u c k y  C r a f t  M a r k e t i n g  P r o g r a m  ( K C M P )  h a s  r e c e i v e d  a n
a b u n d a n c e  o f  p o s i t i v e  c o m m e n t s  f r o m  e x h i b i t o r s ,  b u y e r s ,  a n d  t h e  p u b l i c
i n  r e g a r d  t o  t h e  o v e r a l l  q u a l i t y  o f  p r o d u c ts ,  a p p e a r a n c e  o f  t h e  s h o w,  a n d
p r o f e s s i o n a l i s m  o f  t h e  e x h i b i t o r s .  N e w  e x h i b i t o r s ,  w h o  a r e  v e r y  a t t r a c t i v e
t o  a l l  b u y e r s ,  s e e m e d  t o  h a v e  f a r e d  v e r y  w e l l .  T h e r e  a r e  g o o d  r e p o r t s  o f
r e a c t i o n s  t o  t h e  p r o d u c t  d e v e l o p m e n t  e f f o r t s ,  a n d  e x h i b i t o r s  b e i n g
a p p r o a c h e d  t o  d e v e l o p  n e w  o r  c u s t o m i z e d  p r o d u c t s .  W h o l e s a l e  t r a d e
a t t e n d a n c e  w a s  s l i g h t l y  h i g h e r  t h a n  l a s t  y e a r,  w i t h  4 0 7  s h o ps  a t t e n d i n g ,
d e s p i t e  b a d  w e a t h e r  i n  t h e  e a s t  t h a t  r e s t r i c t e d  t r a v e l  f r o m  t h a t  a r e a .

J o i n i n g  T h e  M a r k e t  f o r  t h e  f i r s t  t i m e  w e r e  5 7  n e w  e x h i b i t o r s ,
i n c l u d i n g  t h r e e  i n  t h e  f o o d  s e c t i o n ,  2 9  j u r i e d  c r a f t  p a r t i c i p a n t s ,  1 7  o u t - o f -
s t a t e  g u e s t  e x h i b i t o r s ,  t w o  p u b l i s h e r s ,  f o u r  v i s u a l  a r t i s t s ,  o n e  K e n t u c k y
o r g a n i z a t i o n ,  a n d  o n e  K e n t u c k y  W o o d  P r o d u c t s  C o m p e t i t i v e n e s s
C o r p o r a t i o n  e x h i b i t o r.

T h e  g a l l e r y  s e c t i o n ,  b a c k  f o r  t h e  s e c o n d  y e a r,  f e a t u r e d  4 8
e x h i b i t o r s ,  a n d  w a s  c o m p r i s e d  o f  c r a f t s  a n d  v i s u a l  a r t s  t h a t  a r e  o n e - o f - a -
k i n d  a n d  l i m i t e d - p r o d u c t i o n  i t e m s  i d e a l  f o r  m u s e u m s ,  c o l l e c t o r s ,  a n d
c o m m i s s i o n s

T h e  P r o d u c t  S h o w c a s e  a r e a ,  “  T h e  N a t u r e  o f  K e n t u c k y, ”  f e a t u r e d
p r o d u c t s  r e l a t e d  t o  t h e  g a r d e n .  “ T h i s  w a s  t h e  s e c o n d  y e a r  t h e  M a r k e t  a r e a
f o c u s e d  o n  t h e  g a r d e n  b e c a u s e  o f  t h e  c o n t i n u i n g  t r e n d  a m o n g  c o n s u m e r s
w h o  p u r c h a s e  t h e s e  i t e m s  f o r  t h e i r  h o m e , ”  s a i d  N a n c y  A t c h e r,  P r o d u c t
D e v e l o p m e n t  C o o r d i n a t o r.

T h e  K e n t u c k y  R e t a i l  F e d e r a t i o n  s p o n s o r e d  a  b u y e r s  b r e a k f a s t  a n d
w o r k s h o p  f e a t u r i n g  L i n d a  H u r s t ,  d i r e c t o r  o f  e x h i b i t s / g r a p h i c s  f o r
K e n t u c k y ’ s  n a t i o n a l l y  a c c l a i m e d  C o r m a n  a n d  A s s o c i a t e s ,  I n c .  L e x i n g t o n ,
p r e s e n t i n g  i n f o r m a t i o n  o n  v i s u a l  m e r c h a n d i s i n g  t o  a p p r o x i m a t e l y  2 5
r e t a i l e r s .  L i n d a  H u r s t  a l s o  a c t e d  a s  t h e  o f f i c i a l  2 0 0 4  M a r k e t  b o o t h  j u d g e .

T h e  a n n u a l  a w a r d s  d i n n e r,  s p o n s o r e d  i n  p a r t  b y  N a t i o n a l
P r o c e s s i n g  C o m pa n y,  o n  F r i d a y  n i g h t ,  F e b r u a r y  2 7 ,  b r o u g h t  t o g e t h e r
a p p r o x i m a t e l y  3 0 0  p e o p l e  a n d  f e a t u r e d  a  s i l e n t  a u c t i o n  t h a t  h e l p s  p a y
b o o t h  f e e s  f o r  f i r s t  t i m e  M a r k e t  e x h i b i t o r s .  T h e  2 0 0 4  t o p  r e t a i l e r  r e c i p i e n t s
w e r e :  B l u e s t e m  M i s s o u r i  C r a f t s ,  f o r  To p  O u t - O f - Sta t e  R e ta i l e r ;  T h e
K e n t u c k y  A r t i s a n  C e n t e r  a t  B e r e a ,  f o r  To p  K e n t u c k y  R e ta i l e r ;  L a k e  B a r k l e y
Sta t e  R e s o r t  P a r k ,  f o r  To p  K e n t u c k y  Sta t e  P a r k  R e ta i l e r ;  a n d  L i q u o r  B a r n ,
f o r  To p  K e n t u c k y  P r o u d  F o o d  R e ta i l e r.

Retailers



Standing,  L  to  R)
 F r a n k  B u r k h a u s e r,  Sp i r i t  o f  t h e  A r t i s t  G a l l e r y,  P h i l a d e l p h i a ,  PA ;  S h a r o n  a n d  J a y  Wi n e r,  A r t c r a f t  C o l l e c t i o n ,
S a v a g e ,  M D ;  R i c h a r d  D a b r o w s k i ,  S h a k e r  Wo r k s h o ps  C a ta l o g ,  A s h b u r n h a m ,  M A ;  Va l l o r i e  H e n d e r s o n ,  C M P
s ta f f  m e m b e r  ;  K e l l y  T h o m a s ,  S o u t h e r n  H i g h l a n d  C r a f t  G u i l d ,  A s h e v i l l e ,  N C . ;  M a r i o n  W h i t l e y,  A m e r i c a n
Fo l k  A r t  Museum,  New Yo rk ,  NY;
(Sea ted  L -R )
S h a r o n  Yu r k a n i n ,  A l l e n t o w n  A r t  M u s e u m ,  A l l e n t o w n ,  PA ;  a n d   S u s a n  J o h n s o n ,  M e r c e r  M u s e u m  S h o ps ,
D o y l e s t o w n ,  PA ;  n o t  p i c t u r e d  i s  C h r i s t o p h e r  C l a r k ,  R a y m o n d  C l a r k  C o n t e m p o r a r y  F i n e  C r a f t ,  C h a r l e s t o n ,
SC.

2004 “F ly  the  Buyer”  Guests
F o r  t h e  n i n t h  c o n s e c u t i v e  y e a r ,  t h e  K e n t u c k y  C r a f t  M a r k e t i n g  P r o g r a m  b r o u g h t  i n  r e ta i l  s h o p

o w n e r s  a n d  b u y e r s  f r o m  a r o u n d  t h e  U n i t e d  Sta t e s  t o  K e n t u c k y  C r a f t e d :  T h e  M a r k e t ,  2 0 0 4 ,  t h r o u g h  i t s  “ F l y
t h e  B u y e r ”  p r o g r a m .  S e v e n  b u y e r s  r e c e i v e d  c o m p l i m e n t a r y  a i r f a r e  a n d  a c c o m m o d a t i o n s  t o  a t t e n d  T h e
M a r k e t .  D u e  t o  c l o s e  p r o x i m i t y  t o  t h e  s h o w,  t h e  e i g h t h  b u y e r  r e c e i v e d  d r i v i n g  e x p e n s e s .  T h e y  r e p r e s e n t e d
g a l l e r i e s  a n d  s h o p s  w i t h  p r o d u c t s  r a n g i n g  f r o m  t w o - d i m e n s i o n a l  a r t  t o  f i n e  c r a f t s .  T h e  “ F l y  t h e  B u y e r ”
g u e s ts  i n c l u d e d :  S h a r o n  Yu r k a n i n ,  A l l e n t o w n  A r t  M u s e u m ,  A l l e n t o w n ,  PA ;  M a r i o n  W h i t l e y,  A m e r i c a n  F o l k
A r t  M u s e u m ,  N e w  Yo r k ,  N Y;  J a y  W i n e r,  A r t c r a f t  C o l l e c t i o n ,  S a v a g e ,  M D ;  S u s a n  J o h n s o n ,  M e r c e r  M u s e u m
S h o ps ,  D o y l e s t o w n ,  PA ;  C h r i s t o p h e r  C l a r k ,  R a y m o n d  C l a r k  C o n t e m p o r a r y  F i n e  C r a f t ,  C h a r l e s t o n ,  S C ;
R i c h a r d  D a b r o w s k i ,  S h a k e r  Wo r k s h o ps  C a ta l o g ,  A s h b u r n h a m ,  M A ;  F r a n k  B u r k h a u s e r,  Sp i r i t  o f  t h e  A r t i s t
G a l l e r y,  P h i l a d e l p h i a ,  PA ;  a n d  K e l l y  T h o m a s ,  S o u t h e r n   H i g h l a n d  C r a f t  G u i l d ,  A s h e v i l l e ,  N C .

” A t t e n d i n g  T h e  M a r k e t  w a s  a  t e r r i f i c  a n d  v e r y  p r o d u c t i v e  e x p e r i e n c e  f o r  m e .  T h e  F l y - t h e  B u y e r
P r o g r a m  m a d e  i t  p o s s i b l e  f o r  m e  t o  a t t e n d  t h i s  y e a r  a n d  i s  a  g r e a t  a s s e t  n o t  o n l y  f o r  b u y e r s  l i k e  m y s e l f
b u t  f o r  K e n t u c k y  a r t i s t s  a n d  c r a f t s m e n .  I  f o u n d  1 0  n e w  a r t i s t s  t h a t  I  w i l l  b e  i n t r o d u c i n g  t o  m y  c u s t o m e r s  i n
t h e  C h a r l e s t o n ,  S o u t h  C a r o l i n a  a r e a .  I  w i l l  b e  r e t u r n i n g  t o  t h i s  m a r k e t  i n  t h e  f u t u r e , ”  s a i d  C h r i s t o p h e r
C l a r k ,  c o - o w n e r  o f  R a y m o n d  C l a r k  C o n t e m p o r a r y  F i n e  C r a f t ,  N i c h e  M a g a z i n e ’ s  To p  1 0 0  R e ta i l e r s  o f
A m e r i c a n  C r a f t ,  2 0 0 3 .



CRAFTS IN  FOCUS:

ABBY GLEN DESIGN

 TRENDS
     CORNER
The need for self-expression

continues as a trend for home furnishings in
2005. While home as a retreat and safe
harbor still resonates for many, there is also
the realization that fantasy and fun are
equally important. PANTONE View for Home
and Fashion, a bi-annual trend forecasting
tool that is the world-renowned authority on
color,  predicts the following popular palettes
for 2005:

Realite'  - An evocative palette of
organic shadings, it expresses the need for
those elements derived from nature that are
both substantive and authentic. Textures and
finishes often appear handwoven or
delustered with subtle color undertones that
add an imaginaative touch to basic neutrals.

Refresh - Imagine clean, cool
morning air, crystal clear blue skies and
verdant meadows. Picture surfaces that are
smooth, grass-like and stunningly reflective.

Radiance -  In the language of color,
radiance celebrates the glowing essence of
the spectrum. This dazzling palette glows
with exhilaration and excitement.

Relax - One of the most directional
palettes, it implies pure pleasure as ex-
pressed in mellowed midtones. With more
presence and broader appeal than lighter
pastels, these colors suggest warm, inviting
textural surfaces such as the peach of a
Spanish villa or the cool grayed shade of a
castle wall.

Replay - Replaying color combina-
tions of the '50s and '60s, this lively palette
sparkles with whimsy. Not for kids only, these
crayola colors coax the child within us to have
some fun with a playful mix of jelly bean
green, begonia pink, and ribbon red.

Recurrents - Inspired by the black
and white films of the '40s and '50s, this
classic palette is reminiscent of sophisti-
cated, urbanized film noir. Styles are curvilin-
ear, somewhat deco, sleek, silvery and
streamlined.

Refinements - This is tradition with a
twist, an expression of refined elegance in
more simplified styling. In keeping with the
newer eclectic approach of mixing modern
with antique, textures and finishes are lush
with the look of luxury, yet not contrived or
"fussy."

Respite - This is a palette that says
"time out" in a quiet space. It's the soft touch
of cozy quilts, well-worn patinas, or the view
of a garden filled with scented roses. All hues
are nurturing comfort colors in subtle tones.

Abby  G len  Des igns  i s  t he  b l end ing  o f  t a l en t s  o f  two  f am i l i e s ,
ded i ca ted  t o  t he  age  o l d  t r ad i t i on  o f  j ewe l r y  des i gn ,  i n co rpo ra t i ng
some  o f  t he  f i nes t  beads  and  sem i  p rec i ous  s t ones  ava i l ab l e .  They
a l so  f ea tu re  a  l i ne  o f  handwrough t  me ta l  p i ns  and  ea r r i ngs  d i pped
in  22K  go ld  o r  s t e r l i ng  s i l ve r.  Jam ie  Tay lo r,  Suzanne  Bo l l i nge r,
Sandy  Moss ,  and  L i ssy  Vog t  have  been  wo rk i ng  t oge the r  i n
Lou i sv i l l e  f o r  10  yea rs  t o  b r i ng   cus tom des igned  co l l ec t i ons  o f  f un
and  co l o r f u l  j ewe l r y  t o  t he i r  c l i en t s .

Abby  G len  Des ign  i s  a  member  o f  t he  second  i ns ta l lmen t  o f
t he  P la t i num 10  p rog ram i n  t he  Ken tucky  C ra f t  Ma rke t i ng  P rog ram.
Pa r t i c i pan t s  wo rk  f o r  app rox ima te l y  e i gh t  t o  t en  mon ths  w i t h  KCMP
s ta f f  and  ou t s i de  consu l t an t s  t o  deve lop  p roduc t s  spec i f i ca l l y  f o r
t oday ' s  who lesa le  ma rke t .  Cu r ren t  t r ends  i n  co l o r  and  des i gn  a re
s tud ied ,  a l ong  w i t h  a  c l ose  eva lua t i on  o f  l ean  bus i ness  p rac t i ces
fo r  each  o f  t he  P la t i num 10  pa r t i c i pan t s  ove r  t he  cou rse  o f  t he
p rog ram.  The  end  resu l t  i s  new  and  exc i t i ng  p roduc t s  t ha t  a re
marke t  d r i ven  and  ma rke t  r eady.

Abby  G len  w i l l  pu t  some  o f  t hese  p rac t i ces  t o  wo rk  when
they  pa r t i c i pa te  i n  t he  KCMP 's  boo th  a t  t he  summer  New  Yo rk
In te rna t i ona l  G i f t  Fa i r,  Augus t  14  -  18 .  The  KCMP 's  boo th  i s  #5304 /
5403  i n  t he  Handmade  sec t i on  o f  t he  Jacob  Jav i t s  Conven t i on
Cen te r.

 Cof fee /Tea  Cup
Ear r ings -  Handwrough t

b rass  d i pped  i n  22K
go ld .A l so  ava i l ab l e

d i pped  i n  s t e r l i ng  s i l ve r .
Re ta i l s  f o r  $44

Hand  beaded
neck lace  o f
Eas t  I nd i a ,

Ch inese ,  G reek ,
and  Czech
beads  w i t h

s te r l i ng  s i l ve r .
16  - 17  i nches .
Re ta i l s  f o r  $68



Yes, We Really Do Listen To You

Here’s what you told us on your buyer evaluations

54% of you said that the quality of Market exhibitors was excellent. 41% said the quality was good.

38% of you said the variety of products found at the Market were excellent. 46% said it was good.

46% of you said that you use word of mouth from Market exhibitors to source handcrafts.

56% of you said that you use local shows to source handcrafts.

77% of you did not attend the Awards Dinner on Friday night.

81% of you did not attend the Buyers Breakfast on Friday morning.

More buyers attended the show on Thursday evening this year than did last.

Buyers from 21 states attended the 2004 Market.

There were 405 total wholesale buyers attending the 2004 Market. 107 of those were from Louisville.

There was an estimated total of $860,625.00 in wholesale orders placed at the Market.

There was an estimated  total of $741,555 in wholesale orders placed with exhibitors just prior to the
Market.

The average responding buyer spent $2,125 at Market and $1,831 before Market.

The average responding buyer spent 5.25 hours shopping at the Market.

The average responding buyer would like to spend an additional 3 hours at the Market.

42% of you said that 100% of the orders you placed at the Market was either for new products or
were with new exhbitiors.

You said the Market Directory would be more useful if it had more informatiion about the vendors and
better product descriptions for later references.

78% of you said you would return next year.

30% of you were attending the Market for the first time.

Things that make you go hmmmmm.....................



Where to Find Products:

Contemporary & Traditional Crafts - www.kycrafts.ky.gov, click on Search for
Artists or vallorie.henderson@ky.gov

2 D Visual Arts - www.artscouncil.ky.gov,  look under Galleries on the site map

Food - www.kyfresh.com, click on AG Marketing

Music - www.artscouncil@ky.gov, select KY Performing Arts on Tour Directory under
Publications & Directories

Books - www.kybookfair.ky.gov or phone (502)564-8399, ext.297

Corporate Gifts - vallorie.henderson@ky.gov or 888-KY CRAFT, ext. 4811

Kentucky Collection Items or Product Development  Ideas -
nancy.atcher@ky.gov or 888-KY CRAFT, ext. 4816



MEET THE RETAILER:

Lake  Bark ley  Sta te  Resor t  Park

L a k e  B a r k l e y  Sta t e  R e s o r t  P a r k  r e s ts  o n  t h e  s h o r e s  o f
o n e  o f  t h e  w o r l d ’ s  l a r g e s t  m a n - m a d e  l a k e s  a n d
p r o v i d e s  f o r  a n  a r r a y  o f  b o t h  o u td o o r  a n d  i n d o o r  a c t i v i t y.
T h e  P a r k  p l a y s  h o s t  t o  o v e r  a  m i l l i i o n  v i s i t o r s  a n n u a l l y.
I t ’ s  h a r d  t o  s a y  h o w  m a n y  o f  t h e s e  v i s i t o r s  m a k e  t h e i r
w a y  i n t o  t h e  a p p r o x i m a t e l y  2 0 0  s q .  f t .  p a r k  g i f t  s h o p ,  b u t
m a n a g e r  L i s a  Sta l l o n s  d o e s  h e r  b e s t  t o  m a k e  e a c h
v i s i t o r  f e e l  w e l c o m e .  S h e ’ s  b e e n  d o i n g  t h i s  s i n c e  1 9 8 0 .
T h e  g i f t  s h o p  w a s  g i v e n  a  f a c e - l i f t  5  y e a r s  a g o ,  a n d
p r o u d l y  f e a t u r e s  t h e  p r o d u c t s  o f  o v e r  5 0  K e n t u c k y
c r a f t s p e o p l e ,  m u s i c i a n s ,  a u t h o r s , a n d  f o o d  p r o d u c o r s .
B e c a u s e  o f  h e r  h a r d  w o r k  a n d  g o o d  b u s i n e s s  s k i l l s ,
L i s a  w a s  a w a r d e d  t h e  To p  K e n t u c k y  C r a f t e d  Sta t e  P a r k
G i f t  S h o p  R e ta i l e r  Aw a r d  a t  t h e  2 0 0 4  M a r k e t .   L a k e
B a r k l e y  i s  a l s o  o n e  o f  n i n e  K e n t u c k y  C o l l e c t i o n  p i l o t
s t o r e s .  T h e  r e s t a u r a n t  a n d  g i f t  s h o p  a r e  a  f a v o r i t e
M e c c a  o f  m a n y  o f  t h e  l o c a l  c o m m u n i t y  p e o p l e  f r o m  b o t h
t h e  M u r r a y  a n d  H o p k i n s v i l l e  a r e a s .  A n e w  Sta r b u c k s
C o f f e e  c o n c e s s i o n  s t a n d  w i l l  s o o n  b e  a n o t h e r  d r a w  f o r
v i s i t o r s  t o  t h e  l o b b y  o f  t h i s  b e a u t i f u l  K e n t u c k y  p a r k .


